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Bojan Kos, General Manager, Akripol

Tatjana Fink, MBA, General Manager, Trimo

»We see the competition as a challenge, 
a benchmark and a goal that we need to
surpass. Sometimes, we even see them as
a partner when we wish to offer complete
solutions to final buyers.«

At Trimo we build globally

Planet in Ufa in Russia
The 1,200-metre long façade of the
Planet entertainment and shopping
complex basks in 14 different colours.

Complete solutions

177 architectural bureaus and individuals,
from Russia to United Kingdom, entered
the competition. 86 projects were
submitted for the Future Dreams Award
category and 91 for the Outstanding
Design Performance category. 38 projects
were awarded.
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»In adapting to changes, we were greatly
aided by our regard for Trimo’s basic
values – responsibility, partnership,
innovation, passion, reliability and trust.« 

Best colleagues, true values

The craziest idea

Pre-new year's meeting
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Domen Anžur

Stephane Capon

Trimo world

»When you start working abroad, you are
always homesick but with time, you get
used to it. The Internet makes
communication with your home simple.
In some countries however, such as 
in Oman, websites such as Skype are
blocked and cannot be used.« 

»Chile is a country stretching from north
to south across a distance of about five
thousand kilometres and all business
visits and presentations outside Santiago
in the mining area of Chile are more of an
“adventure” than a business trip.« 

Pensioners and kids meeting

Who are our new colleagues?

Social responsibility Social outlook

Plan your career 
so that it does
not plan you

Jubilee award
winners

26

Domen Anžur
and Stephane
Capon: Seize
the opportunity!

24

Successful employees create their path
to promotion themselves and make
sure that others note the effects of
their work. So what else can you do
except for the personality analysis and
setting clear goals?

Did you know?27

28

29

31
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Celovite rešitve Intervju z glavno direktoricoA Word from the General ManagerComplete solutions

Let us combine 
positive energies

Tatjana Fink, MBA, General Manager

Each year brings something 
new and different into 
our lives. 2012 brought 
the world and us a lot 
of unexpected and exceptional 
events that will affect global 
change, and corporate 
and individual actions.

Tatjana Fink, MBA, General Manager, Trimo
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Trimov intervjuComplete solutions A Word from the General Manager

The operations of the entire Trimo Group
are investment-oriented and in times of
crisis, investments suffer the most from
the pressures of the changed environ-
ment. In the majority of key markets, de-
mand continued to soften and was above
all very volatile. Accordingly our offer was
adapted and based on individual solutions
for individual customers. The main ele-
ment of our competitiveness was price.

Development activities were directed at de-
veloping concrete commercial projects, the
implementation of BIM design and further
development of the Qbiss One and Qbiss Air
modular façade systems. CBS Institute and
Trimo also developed solutions for trans-
parent and translucent versions of Qbiss Air.

We made good headway
in sales in the Russian
market and our sales team
in the Czech Republic was
also successful. Sales also
did well in Akripol,
especially in the field 
of sound barriers.

Strategic customers were our powerful and
important promoters , as they recognised
the advantages we offer in terms of tech-
nical support and good solutions. Impor-
tant steps were made in the sale of Qbiss
One, which will become an even more im-
portant part of our sales sector. We also
strongly experienced how in times of crisis
the decision-making processes for new in-
vestments are substantially longer than
during times of growth.

We made good headway in sales in the
Russian market and our sales team in the
Czech Republic was also successful. Sales
also did well in Akripol, especially in the
field of sound barriers. In 2012, some of our

markets did not achieve the anticipated
results, as decision-making processes
were lengthy. Better results are expected
next year. The worst results were recorded
in Serbia, Bulgaria, Romania and Spain.

In the field of human resources, there were
management changes in some individual
companies due to poor results, i.e. Trimo In-
ženjering in Serbia and Trimo UAE in the
United Arab Emirates. The number of em-
ployees in Trimo Group dropped to 984 at
the end of November, which is a three per-
cent decrease on a year ago. The new pen-
sion legislation in Slovenia increased the
number of employees going into retirement.

Selling prices were under
significant competitive
pressure, which slimmed
down profit margins.

For the entire Trimo Group, the biggest
challenge was finances. The concentration
of the largest suppliers enabled them to in-
crease key material purchase prices. Due to
lower demand, selling prices fell, which
slimmed down profit margins. Further-
more, payment deadlines for projects are
very long. The reason probably also lies in
banks not increasing but actually decreas-
ing loans to the economy. All this is re-
flected in the business sector, where all
links in the supply chain assume longer fi-
nancing terms. The costs of bank loans are
increasingly higher also due to the credit
rating of the country, which lags behind in
terms of adopting much needed reforms,
being continually downgraded. We are also
burdened by the high costs of exchange
rate differences, in particular, the Swiss
franc, the Serbian dinar and the dirham.

Streamlining of technical solutions and
the business process was constant in 2012.
The reduction of fixed costs was an impor-
tant step forward, which is especially evi-
dent in the improved results in the last
month of the year.

We had to be flexible in our response and
react quickly to the changed demand and
the global situation in general. In this re-
spect, we were certainly aided by our high
regard for Trimo’s basic values – responsi-
bility, partnership, innovation, passion, re-
liability and trust. Where these were not
considered, problems arose.

In adapting to changes,
we were greatly aided 
by our regard for Trimo’s
basic values – responsibility,
partnership, innovation,
passion, reliability and trust.

The experience we acquired in 2012 has
taught us that we need to additionally
strengthen controls over the performance
of activities in our subsidiaries and to
change corporate governance. This will be
introduced in 2013.

In 2013, our efforts will be even more di-
rected toward products and solutions using
Qbiss products. To this effect, our sales
net, where sales conditions are the best,
will be additionally strengthened with
new employees. We are also planning fur-
ther development of the technology for
manufacturing the transparent Qbiss Air.

In 2013, our efforts will be
even more directed toward
products and solutions
using Qbiss products.

Focusing on programmes, technologies and
markets will be the golden thread of the
operations of all Trimo Group companies.
We will give up low-profit activities and
programmes that are not entirely focused
on the central programme which revolves
around building envelopes.
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Complete solutions

Our key customers will receive even greater
support in terms of good technical solu-
tions and sustainable construction, which
will reduce their costs throughout the life-
cycle. We want to develop new solutions
with our key customers to meet their
changing needs.

We will leave the markets
where we are not recording
good results in order 
to reduce costs and 
to strengthen the markets
that offer better
opportunities. 

Together with our key suppliers, we will
develop improved materials, especially to
improve the thermal characteristics of in-
sulation material as well as to improve the
structure of materials in order to achieve
better mechanical and other characteris-
tics of the primary material and the final
product. In this respect, strong partner-
ship connections, which will bring good
synergic effects to all in the supply chain,
are anticipated.

We will continue developing our building
envelopes system, acrylic products in the
sound barriers programme and other com-
posite materials. We will also develop the
installation system for all products in terms
of speed and simplicity.

Our key customers will
receive even greater
support in terms of good
technical solutions and
sustainable construction. 

As employees, we will live according to our
values. Despite the difficult market situa-
tion, we will search for the best possible so-
lution at all times. The number of employees
at the level of Trimo Group will not increase,
whereas the number of sales colleagues in
the export markets will be increased, espe-
cially those who are in direct contact with
customers. The number of employees en-
gaged in administrative work will be re-
duced due to new information solutions. 

The financial field will be improved with re-
liable payers, the restructuring of short-term
loans into long-term loans and an increased
share of products with higher added value.

Attention will be paid daily to the quality of
products, solutions and operations both at
management level and the level of each em-
ployee, as excellence in quality holds oppor-
tunities for greater customer satisfaction
and better business results.

Despite the difficult
market situation, we will
search for the best possible
solution at all times. 

It will be of great importance for the future
development of Trimo Group for us to be
able to quickly find new solutions for the
needs of customers and to combine all
positive energies to this end.

Focusing on programmes,
technologies and markets
will be the golden thread of
the operations of all Trimo
Group companies. 

The year 2012 was a very dynamic year that brought many surprising events which changed the world 
and all of us. At the end of the year, I would like to thank all our colleagues from the 23 different markets 
for their dedicated and responsive work which contributed to us overcoming these demanding times. 
I hope that 2013 will bring all employees of Trimo Group, our customers, suppliers, retirees, scholarship 
holders and all our partners health, peace, relaxation and a lot of positive energy.

A Word from the General Manager
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Med namiComplete solutions Best colleagues

Stanko has been working with us for
years. He assumes full responsibility for
his work. We can rely on him, as he does
his job with pleasure and enthusiasm. He
has also proposed numerous improvements. 

When the workday ends and he goes
home, we all know that sufficient manu-
facturing orders with the right sheet metal
and mineral wool have been prepared. 

He knows how to spread a good mood and
laughter and establish a pleasant atmos-
phere, which is especially welcome when
things become strained. He is correct in
his attitude toward his co-workers and
working with him is simply enjoyable.

Peter Koščak, Stanko’s manager, said:
»Stane is very conscientious in his work and
dedicated to Trimo. He always searches for
and finds the right solutions for customers,
i.e. solutions that are also the most cost-
effective for Trimo at the given moment. His
solutions have also fulfilled customer needs
this year, which was full of challenges.« 

The contest for Best Colleague featured
employees of Trimo, the CBS Institute,
Tinde and Trimo Investment. Participants
were nominated by fellow employees, and
an opinion on the entered employees was
also provided by their direct superiors.

Nine employees from various departments
were entered in the contest and a special
committee chose the five best employees,
who are presented below.

Ronald motivates his co-workers in the
sales network to compete to be the best in
sales of Qbiss façade systems and enthusi-
astically collects the most beautiful refer-
ences and facilities made from these
systems. He uses the references and infor-
mation on projects to systematically con-
nect sales assistants and customers, thus
expanding Qbiss brand recognition. 

Ronald plays a key role in introducing new
employees to the work and in expanding
knowledge on Qbiss. This year he did the
same in introducing new employees in Rus-
sia and United Kingdom, thus enabling
them to competently present and advocate
Qbiss solutions.

Compared to 2011, exceptional progress in
the sales and recognition of Qbiss is evi-
dent. Currently*, sales stand at 137 thou-
sand square metres, and by the end of the
year, sales of 170 thousand square metres
are anticipated, which will represent an ap-
proximately forty percent growth com-
pared to 2011. The first projects in the field
of Qbiss Air are already being shaped, and
they will be ready for realisation in 2013.

Commercial Director Breda Kotar said this
about Ronald: »Ronald was asked to work
with us because he said in the interview that
he used to sell diamonds and precious watch-
es. He found a new diamond – Qbiss, and he
is proudly presenting it around the globe.«

He assumes full responsibility
for his work

Stanko Čeh

He knows how to establish 
an environment of trust
and build partnership relations

Ronald Jurović

Best colleagues, true values

Aleš Por

Common values are an invisible 
thread that connects us within 
our families, groups of friends 
and other communities. 
Within a company, people are 
again connected due to related 
values, and this year’s 
Best Colleagues were chosen 
on the basis of Trimo’s values: 
responsibility, partnership, 
trust, reliability, innovation 
and passion. We sought out the 
employees at Trimo who best 
exhibit or live an individual 
Trimo value while at the same 
time achieving excellent results.
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Complete solutions Best colleagues

Boštjan is exceptionally independent and
creative in his work, and his results show a
surplus, which is also evident in the imple-
mented solutions. He is independent and
possesses self-initiative. He does what needs
to be done, even by working overtime. 

»He expands his knowledge even during his
free time and creates new ideas for products
and new approaches to offering products.
This is evident in concrete development
tasks and in concrete commercial projects,
such as for example McLaren, Porsche Leip-
zig, ETRA, TEŠ 6 and others,« said Boštjan’s
manager, Tomaž Popit.

In recent years, Boštjan’s excellent partici-
pation in the development of Qbiss One B
and F has stood out, and he participates in
these projects on a daily basis. The fact
that these solutions are excellent and in-
novative is proven by numerous national
and international awards.

*Sales data relate to early December.

Nataša does her job conscientiously and
with great zeal. Each customer and project
matters. She never »throws in the towel«
but rather persists to the end. She searches
for all possible solutions and encourages
colleagues around her. 

For Nataša, »no« is another challenge.

The sales plan for the Czech Republic,
which she manages as the Area Manager,
is five and a half million euros in 2012. It
was exceeded already in mid-September,
and current* sales stand at over seven mil-
lion euros. The sales plan for Qbiss is
twenty thousand square metres, and cur-
rent* realisation already exceeds this num-
ber. The Qbiss plan has also been exceeded
in terms of value.

What did Jure Gošte, Sales Director, have
to say about Nataša? »Nataša deserves
recognition for her attitude toward Trimo,
its customers and co-workers and for the re-
sults in the Czech market. She correctly
manages and motivates the Czech team to
achieve exceptional sales results, also in the
field of Qbiss elements, despite the eco-
nomic crisis and the fierce competition on
the Czech market.«

Concentration, patience and reliability are 
Peter’s important characteristics that enable
him to work together with his colleagues to
achieve the set goals, even under the de-
manding circumstances on the market. He is
excellent at steering manufacturing under dif-
ficult conditions and doing what he promised,
even if in real life things do not always go ac-
cording to plan and sometimes the entire work
in manufacturing has to be turned upside
down. Nevertheless, the following applies to
Peter: »I will do what I have promised, one way
or another, by the time I promised to do it.«

The projects or project phases are done
within the planned deadlines for installation.
Manufacturing is harmonised with the re-
quirements of construction sites and goods
are dispatched in accordance with agree-
ments. Despite the demanding circum-
stances, there are no major complaints from
the construction sites that elements do not
match, and projects are implemented in ac-
cordance with customer expectations and
budgets and within the planned deadlines.

Karl Lindič, Director of Production Pro-
grammes, speaks very highly of him: »Peter
is a manager who, together with his co-wor-
kers, achieves everything they have planned,
even though the input data are continually
changing. He is responsible and passionate
about his work. He understands that times are
changing and successfully navigates between
deadlines and project costs so that his buyers
are always satisfied. His word is his bond, as
he assumes full responsibility for his work.«

He is innovative in all aspects

Boštjan Zupanc

He is reliable – 
his word is his bond

Peter Jamšek

She works with great passion 
and commitment

Nataša Vacek Novak
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Best colleaguesComplete solutions

The best promoter of the Trimo 
Innovation Process – TIP

The best organised workplace 
(CSI)

The best promoter of this year is our 
colleague, structural engineer Primož 
Kozlevčar.

We carried out the selection of the Best
Promoter on 13 December 2012 following
the methodology based on the level of con-
firmed effects and the number of employ-
ees involved in completed TIPs, and
approved by Trimo management.

Primož, who is a promoter for improving
structural engineering, together with his
colleagues, completed TIPs worth 235,648
euro which involved the participation of all
team members. Holders of the largest TIPs
are Jože Drčar, Franci Kralj and Simona 
Ostanek.

In 2012, the Commission of Comprehensive
Care for Property performed unannounced
visits to production and office rooms at
Trimo. We saw that Trimo employees take
good care of our workplaces.

An old acquaintance can be found as the
winner in the office room category, Alenka
Prešern who, together with her co-workers,
makes sure that the project management
department and offices are well-organised.
Among the winners for the most organised
workplace in the production category, we
meet another old acquaintance, Stanislav
Pikelj, the LPG2 saw-line caretaker, who
has won previously in the roof and façades
production field.

Polona Briški, Head of Business Excellence
Development and Head of TIPs

Aleš Jarc, the President of the CSI commission 

Stanislav Pikelj

Primož Kozlevčar

Alenka Prešern
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Complete solutions Best colleagues
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The Craziest IdeaComplete solutions

12 Trimoteam

Maja Lapajne, committee member and fan 
of the craziest ideas

In the last ten years, the contest has re-
sulted in almost five hundred ideas, from
the totally crazy, loony, playful and hu-
morous to the extremely serious and real-
istic. Some of these ideas are already being
successfully marketed across the globe,
while others are still waiting for their big
moment. In addition to fame, the winning
ideas brought the winners unforgettable
and crazy awards, such as zero gravity
flights, astronaut training, nature survival
training and a visit to a nuclear submarine
amongst others. 

Next year, the contest will undergo
change and become even more challeng-
ing, daring and creative. To the many crazy
years to come!

This year marks the tenth 
anniversary of the first 
craziest ideas award. 
A small idea which grew into 
a huge contest that 
challenges us anew every year.

Winners

2003 Barbara Gorenc
2004 Brane Tisu
2005 Brane Tisu
2006 Brane Tisu, Miha Kavčič
2007 Maja Mujdrica Kim
2008 Maja Mujdrica Kim
2009 Ljudmila Koprivec, Polona

Briški, E.Orçun Kanadıkırık*
2010 Damjan Sinigoj
2011 Maja Mujdrica Kim
2012 see next page

* the main award was not conferred, a joint award
was conferred on authors of three ideas

Brane Tisu – Three-time wineer of the Craziest Ideas contest.

The first winner of the Craziest Ideas contest, Barbara Gorenc. 

We have been
daring for ten
years 

Maja Mujdrica Kim – Three-time wineer of the Craziest Ideas contest.
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The Craziest IdeaComplete solutions
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The individual matters but in most cases an
individual cannot and does not know how
to do everything alone. Innovations require
diverse knowledge such as development, fi-
nance, marketing, production and tech nol-
ogy. Such knowledge cannot be found in
just one person, so more people are needed
to move forward and succeed in the market.
It is of key importance to shape teams of
people who can effectively create together
and whose knowledge allows the innova-
tions motor to run smoothly and innova-
tions to successfully see the light of day in
our key markets.

After a thorough review of the ideas, the com-
mittee was unanimous in its decision not to
confer the main award this year because de-
spite having interesting aspects and their 

potential feasibility, the ideas were not orig-
inal, daring and different enough. Idea 69,
Qbiss Skin, submitted by Gorjanski škratje
(‘Elves from Gorjanci’) stood out among the
ideas received. The committee thus decided
to confer a special realistic virtuality award
to this idea. The proposed Qbiss Skin idea
presents a realistically feasible upgrade of the
Qbiss Air envelope by virtually changing the
image of the façade over time. The solution
enables a building’s image to be individual-
ly redesigned by displaying and changing dif-
ferent colours, light, patterns, images, etc. The
authors also proposed that marketing ac-
tivities are expanded to include the sale of 
individual designs (skins) for the envelope.

We thank everyone who took on this year’s
challenge and worked together as a team.

Craziest ideas 2012 – do you dare to think together and become 
a team? This year’s contest was not only aimed at encouraging 
all employees to think innovatively, differently 
and unconventionally but also at motivating all employees 
to work together, as these stormy times can only be overcome 
if we work as a strong and creative team.

An outline of the Qbiss Skin idea

The proposed solution would enable the
appearance of a façade to be changed
similar to online technologies – with
skins. The skins would be displayed on
the façade using electronics installed in
transparent panels. The skins would be
created using software and uploaded to
the façade online. The owner of the
building could choose different skins and
define time frames for individual skins.  

The investor would have to buy addi-
tional skins from Trimo. Animated skins
would also be available, e.g. blinking
colours for special events, skins which dis-
play different texts at different times, etc.
The upgrading of skins is a business op-
portunity to bring in additional income.

Energy: As this type of building would re-
quire a lot of energy to display the images
on the panels, energy should thus be har-
vested from the ambient environment
(heat, light, floor panels that generate en-
ergy when walked on).

The entire idea has been published on the
intranet and the trimonet.

The team of Gorjanski škratje (“Elves from Gorjanci”) from left to right: David Sušnik, Matjaž Vidovič, Stane Zver, Slavko Kužnik, Matjaž Perpar.
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Pre-new year's meetingComplete solutions
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The last group photo of the developers in 2012

Colour-coordinated colleagues

Andrej Grmovšek in good company

A young talent from the Trebnje Music School

Miha Kavčič and Dr Ljudmila Koprivec Merry employees Time for socialising

Thirty years of jubilee award winners with general manager Tatjana Fink, MBA

Aleš Por, Jana Lutovec Lah
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Pre-new year's meetingComplete solutions
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The representative of the employees Stane Hostnik and General Director Tatjana Fink, MBA

Akripol’s employees have received a fabulous New Year’s present: the first order from Australia

Our colleagues from Poland

Zdenka Novak and Matej Ružič

Flirting with the lens

Akripol’s employees, award recipients

Our colleagues from the Czech Republic celebrating
with the architects of Arch Design

No celebration in the Dolenjska Region is
complete without cviček

Our colleagues from the kitchen in Trebnje

*All the employees are from Slovenia, unless otherwise stated. 
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Implemented and designed architecture
should be compact and in line with soci-
ety, it should provide a guideline on how
to build better and be responsible in the
long-term. This is why the Outstanding
Performance of Trimo Products category
was joined by another category this year,
the Future Dreams Award. The latter al-
lows architects to present their vision of
the future in their idea.

177 architectural bureaus and individuals,
from Russia to United Kingdom, entered the
competition. 86 projects were submitted for
the Future Dreams Award category and 91
for the Outstanding Design Performance
category. 38 projects were awarded.

The discussions by members of the jury
from the United Kingdom, Russia and Slove-
nia while assessing the projects, facilitated

Mitja Vovko, B. Arch

177 architectural bureaus and individuals from 27 countries are 
two points which mark this year’s Trimo Architectural Awards (TAA).
Since 2003, TAN have been highlighting the best architectural 
projects using Trimo products every two years. 
This year’s awarded works are again not only the highlight 
of architectural design in steel construction but important 
forerunners of prevailing trends and upcoming changes. 

Bestseller Logistics Centre North, Denmark. 
The divided wooden cladding transfers 
an interesting effect on the interior with 
its shading of light.

Trimo Architectural AwardsComplete solutions

Trimo's Architectural
Highlights

Complete solution award
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CPW Innovation Centre, Switzerland. 
The use of a panelled façade with red 
and yellowish surfaces is logical once 
you understand the meaning of modularity 
and prefabrication of all component parts.

McLaren Production Centre, United Kingdom.
Qbiss Fusion was used in bent form on this
building for the first time and presents
sophisticated top-level detail, which
successfully complements the exterior 
and interior.

Osijek Bus Station. In this case, the Trimo façade
is converted into a ceiling element for the first
time and presents itself in different 
and atypical details.

When Mirage Becomes a Reality, Serbia. 
This very intelligent project does not need large
investment as the basic, open cells can 
be gradually complemented by users depending
on their needs.

Reinterpretation of Woven Straw, Slovenia.
Intertwinement of natural material 
is successfully transformed into a façade
solution with an everlasting patina of time.
Uniqueness and originality are two words 
that describe this solution by young architects.

Trimo Architectural AwardsComplete solutions

exceptional international polemic. The jury
employed the following criteria: energy
self-sufficiency, surface treatment, respect
of urban typology, importance of prefabri-
cation, innovation, consideration of stream-
lining, sustainability and consistency in the
use of material. 

11 projects were awarded in the Outstand-
ing Design Performance category and five
in the Future Dreams Award category (the
list of award winners is available via the QR
code below). The solutions are presented in
a comprehensive catalogue containing
the technical drawings and the architects’
descriptions, offering a rich overview of
current architectural production.

The Trimo Architectural Awards allow us to
see that prefabricated construction enables

an equally high level of architectural quality
while at the same time being in line with
current trends of self-sufficiency and en-
ergy efficiency. This allows us to evolve in
the long-term and even predict the future.

Special award for innovative 
use of Trimo products

Award for future design idea 
and sustainability

Award for pure conceptual 
urban-design project

Complete solution award

Special award for innovative 
use of Trimo products

An overview of the growth in the num-
ber of submitted projects for TAN and
participating countries over the years:

2003: Trimo Architectural Awards
granted for the first time: 
32 works from 13 countries

2005: 77 works from 18 countries
2007: 79 works from 21 countries
2009: 114 works from 23 countries
2012: A new category is added –

Future Dreamss Award; 
177 works from 27 countries.
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Fire safetyComplete solutions

Smoke toxicity kills

In the construction process, fire safety in
buildings is one of the most important
fields. It concerns the safety of people, an-
imals, property and the environment,
which fire can affect in a devastating
manner, and includes different aspects:

• precautionary measures to prevent or re-
duce the likelihood of fire in buildings that

may result in property damage, injuries 
or even fatalities, 

• alerting people to the presence of fire 
in buildings, 

• helping people threatened by fire, 
• limiting the damage caused by fire. 

In October, which is fire safety month, Trimo
and Rockwool Core Solutions, united by their

Jure Počrvina

Fires can have devastating 
effects, such as loss of life 
and property damage. 
On a global scale, fires take 
about 80,000 lives every year. 
The highest number 
of casualties is not due to fire 
itself but the toxic smoke 
that is released from burning 
materials inside buildings. 
Of all fire casualties, 51 percent
die from the effects of deadly 
smoke inhalation, 23 percent 
from the effects of deadly 
smoke inhalation and burns 
and one-quarter die from 
the burns themselves.

The seminar was attended by over 150 participants from 15 countries.

The participants listened to Claus Bugge Garn from Rockwool and his presentation on fire safety 
in buildings and the dangers of smoke toxicity.

18 Trimoteam
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Fire safetyComplete solutions

desire to increase awareness of the impor-
tance of fire safe building envelopes, organ-
ised a professional seminar on providing fire
safety in buildings. 

The seminar was attended by over 150 ex-
perts from the fields of fire safety, architec-
ture, the construction and insurance
industries and the media from 15 countries.

They listened to presentations on fire norms
and standards for insulated roof and façade
panels, fire safety in buildings, fire risk man-
agement and dangers associated with
smoke toxicity.

Real, ‘live’ comparative fire test of panels with
different insulation cores – PUR (polyurethane),
PIR (polyisocyanurate) and mineral wool –

was performed. The live test confirmed that
in a real-life fire situation, the panels differ in
performance depending on the type of core.
PIR and PUR sandwich panels generate
substantially higher quantities of toxic gases. 

Trimotim 19

from left to right: PUR (polyurethane), MW (mineral wool) and PIR (polyisocyanurate) sandwich panels.

Participants at the comparative testing for flammability of panels. 

More people die or are injured in fires
from inhaling toxic smoke than by the
fire itself. 

PIR and PUR sandwich panels gene-
rate substantially higher quantities of
toxic smoke. During a fire, deadly
toxic smoke is released: hydrobromic
acid HBr, nitrogen dioxide NO2, hy-
drochloric acid HCl, hydrogen cyanide
HCN and carbon monoxide CO.

Human life is invaluable and in plan-
ning facilities we have to strive to
choose construction materials that
provide the highest possible level of
fire safety and protect property and
human life.
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Trimo interviewComplete solutions

You are a mechanical engineer. You started in
Litostroj, managed the IT department in Be-
linka for a long time, then you became assis-
tant to the company’s management board and
the later the CEO of its affiliated company Be-
linka Perkemija. Which challenge drove you
to decide to move to a new working envi-
ronment after your successful career in Belinka
and to run for the General Manager of Akripol?

You usually work very well in a familiar envi-
ronment, because you know it, you make
good use of it, you settle into it and usually
also work successfully. You do not know,
however, if you can be successful in a differ-
ent environment. When deciding on whether
to change and look for new challenges, I also
undertook a smaller project with a personal
trainer who confirmed my suspicions that it
was time to take on new challenges. The rea-
son for finally deciding to change my job was
the ownership structure of Belinka
Perkemija and the reluctance of the foreign
owner to let the company be development-
oriented. At the same time, I received an in-
vitation from Trimo. After a few very
pleasant and interesting meetings, we de-
cided to cooperate and I came to Akripol.

How did you start your work in Akripol and
which activities did you focus on?
When I arrived, Akripol was facing major
changes in the production process and was
introducing a new product to the market. In
order to raise the quality of acrylic sheets, in-

crease production and its repeatability and
improve employee competences, the OPA
(Optimisation of the Production of Aglas)
project was implemented. The project group
predominantly comprised the employees of
Akripol and was completed with experts
from the Polimat excellence centre of which
Akripol is also a member. The results of the
project soon became visible, as the percent-
age of A-class Nanosan products increased
from 55 percent in October 2011 to 83 per-
cent in the second half of 2012. 

Now we are focusing on our customers. The
POPR sales facilitation project has opened
up a new sales approach strategy, trans-
forming us from a seller of products to a
provider of solutions and systems. This is an
ongoing project, as the mindset and ap-
proach still need to be developed. Some
smaller financial results are already evident,
and we anticipate bigger effects to be seen
in the second half of next year. 

It appears that Akripol employees are ac-
cepting of these demanding circumstances. 
When coming to Akripol, I noticed that quite
a few of the employees no longer believed that
Akripol could again be a financially successful
and trustworthy company which people
would like working for. When I joined them,
some of the employees were even in the
stage of leaving and others, who now help
achieve our success today, were optimistic de-
spite the situation. They were creative and in-

vested an above-average amount of energy
into the company’s survival. I was inspired by
these employees giving me the energy, en-
thusiasm and will to ‘go full speed ahead’.
Soon, the quality of our products and out-
standingly-prepared customer solutions al-
lowed us to see the first bright stars that have
shown us and our colleagues that we know
how to and are able to offer the right solutions
to customers, who are also prepared to pay the
right price. In order for the employees to un-
derstand why we occasionally ask them to
work odd hours and the seemingly weird so-
lutions of our products, we presented the mar-
kets, our buyers and their demands at an em-
ployee meeting. They understood that it is the
demand of the buyers that we occasionally
need to work on more. We showed them
where our products are installed and ex-
plained the importance of design, the quali-
ty of the packaging, on-schedule delivery and
also the safety that our products influence. The
employees’ perception and their knowing
why they are making a specific product is very
important and now their reaction to new de-
mands is completely different.

It seems that you get along with the em-
ployees at Akripol. How did you achieve that?
I was the fourth general manager at Akripol
in the span of a single year. I did not expect the
people to immediately accept and trust me. 
I received a lot of help from Denis Stepančič,
who managed Akripol until my arrival despite
his numerous obligations at Trimo. He made

Compete with the best

Aleš Por, Tomaž Petan, MSc

Bojan Kos is the General Manager of Akripol, a subsidiary 
of Trimo, a father of two grown up children and a sportsman 
at heart and in his soul. He approaches his work 
like a professional athlete does: with a clear goal, 
high self-motivation and persistent ‘training’.
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my arrival easier and was the first to offer the
employees a positive view of the future. I was
convinced that my way of working and my ap-
proach would allow me to establish a good re-
lationship with the employees. I was soon able
to establish a good relationship with my clos-
er team and I thank them for their good re-
ception, good approach and good communi-
cation, which they spread to other employees.
It has been slightly over a year since I started
managing Akripol and I am pleased with my
relationship with the employees. My expec-
tations of working with them came true but
the last word is that of the employees and
perhaps we should ask them.

How do you compete with the competition
and what are your advantages? What 
opportunities are there for improvement?
We see the competition as a challenge, a
benchmark and a goal that we need to sur-
pass. Sometimes, we even see them as a
partner when we wish to offer complete
solutions to final buyers.

Our main competitors are mostly multina-
tional corporations that predominantly
compete in terms of price policy, where
they have the upper hand. We see our op-
portunities in adaptability, speed and our
comprehensive and personal approach. We
recently acquired new experiences in the
American market, which cannot be the
right solution in the near future but can
hold up a mirror showing us how a market

and customers should be analysed and how
to develop new products.

Markets such as Hong Kong, which is a very
closed and rich country but at the same time
also profitable once you conquer it, are a
special challenge. We believe that if you desire
to be better, you need to compete with the
best and work under the most demanding con-
ditions. Only in this way can you facilitate and
establish excellence of operation and products.

You are also an active sportsman with good
results in different sports. What connections
do you see between sport and business?
On the one hand, sport is a perfect way to re-
lax and on the other it helps you learn order
and discipline. It presents a systematic way of
getting to know yourself and your abilities, how
to survive the ups and downs and get better.

Currently I am most actively involved in ten-
nis. I slowly climbed the recreational league
and managed to move from the fourth recre-
ational league of Ljubljana to the first. In tran-
sitioning between leagues, I grasped the cruel
reality of what it all means. Winning in an in-
dividual league means you are at the top but
at the same time at the bottom of the next
better league. We have to know how to bear
transitioning from victory to defeat. Defeats
need to be turned into victories again if we
wish to move on. It is the same in business. As
soon as you attain your goal, you need to set
another one, a higher one in the new and

more demanding league of competitors. I en-
joy playing against better players, as this is
the only way you can better yourself. We need
to be aware that losing is not nice but some-
times it is useful if we know how to analyse
the defeat and learn from it. The most im-
portant and difficult aspect is self-motiva-
tion and the same applies to business.

You also cycle.
Cycling is an important sport that helps me
keep healthy. I mostly engage in recreational
cycling but sometimes also set concrete
goals, such as climbing the Vršič mountain
pass (1611 m, altitude difference of 801 m) in
under an hour. 

Sport is of course also relaxation. The most
relaxing is windsurfing, which is pure de-
light. The only important things are floating
in the wind and being one with nature. The
same goes for freeride skiing. I have tried a
lot of things and there is almost no sport
which I have not tried. This year, I went
paragliding and canyoning, which is an ex-
cellent opportunity to experience adven-
tures in nature and to master the fear within
when you are hanging by millimetre-thick
threads over nothing. Fear is not necessarily
a bad thing if you know how to accept and
master it. I enjoy speed and every now and
then I join a training course in fast and safe
driving. I also tried the race tracks Grobnik in
Croatia and Nürburgring in Germany. That
was an unforgettable experience.

Bojan Kos, General Manager, Akripol
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Construction

Marko Preskar

Client: Alstom Power System GmbH
Investor: Šoštanj Thermal Power Plant
Location: Šoštanj, Slovenia
Construction start: September 2012
Name of project: TEŠ Unit 6
Type of project/building: production facility
Quantities: 5,000 m2 roof and 30,000 m2

façade cladding, 
Specialties: work at height, type of assembly,
compound façade

Client: Nedicom
Investor: Westrom 
Location: Roermond, Netherlands
Construction start: September 2012
Name of project: Westrom Roermond
Type of project/building: business and 
production facility
Quantities: 3,200 m2 Qbiss 
Specialties: use of Euromax HDP steel

Complete solutions

At Trimo we build 
globally

Client: Garant stroj, OOO
Investor: Construction Administration of the
City of Novosibirsk 
Location: Novosibirsk, Russia
Construction start: October 2012
Name of project: National Concert Hall
Type of project/building: cultural building
Quantities: 2,100 m2 Qbiss

Client: Polimex Mostostal SA, 
Investor: Tauron Wytwarzanie S.A.
Location: Bielsko-Biała, Poland
Construction start: April 2012
Name of project: Bielsko-Biała Power Plant (EC1)
Type of project/building: industrial building
Quantities: 8,700 m2 acoustic and 5,240 m2

FTV panels and 2,100 m2 Qbiss 
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Complete solutions Construction

Planet in Ufa in Russia

The Planet was a huge challenge for the in-
ternational team and is a major reference for
Trimo’s future growth in Russia. The multi-
million project was awarded to Trimo RUS.

The Planet entertainment and shopping
complex will offer its visitors a supermar-
ket, a water park, five cinema screens and
several shops offering global brands. 

Its 1,200-metre long façade basks in 14 dif-
ferent colours. The total façade surface,
which required about three hundred tonnes
of substructure, stretches across 24,000
square metres. Assembly was made on ele-

vations from -20 metres to +15.5 metres. One
of the longitudinal façades includes Qbiss
One elements that were designed and made
in Trebnje and FTV Gladio panels that were
designed and made in Russia, in Kovrov.

In addition to its scope, the facility has other
special features. Part of the facility is rounded.
Above the water park there is a wooden roof
construction with a Trimo substructure for
wainscoting on the ceiling. A number of ex-
ternal and internal corners are at different
angles. Access to the assembly point was only
possible only a lifting platform. Access for
construction machinery was limited on the

35-metre high façade. A team of moun-
taineers participated in the assembly using
special engines to lift façade elements.

The implementation of the project, which
started in May 2012, required the major par-
ticipation and daily presence of the project
manager on site.

The project was also demanding in terms of
organisation, as it meant the close cooperation
of an international team. Designers, logistics
managers and coordinators came from
Slovenia and Russia and the main contractor
and our subcontractor came from Serbia. 

With 150,000 square metres of usable area, the Planet multipurpose complex is one of the largest in Russia.

At the end of this year, Trimo completed its work on the 
construction of one of the largest Planet multipurpose centres 
in Russia. The centre has a usable area of 150,000 square metres, 
which is a surface more than one and half times larger than 
Red Square in Moscow. All the larger companies in Trimo Group 
participated in the project.

Žana Andreeva, Project Manager 
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What made you accept your employer’s
challenge to work abroad? 
Domen: I always considered working
abroad an opportunity to acquire new ex-
periences, meet new people with com-
pletely different habits and customs and
see places which I would otherwise not see.

Stephane:The decision to work abroad was not
a difficult one to make. Professionally and per-
sonally, this is a very interesting challenge, es-
pecially when Chile is in question, it’s a place
where business opportunities are ample.

Have you worked abroad before?
Stephane: I am a Frenchman who relocated
to Spain to work in Madrid, in the headquar-
ters of Trimo Iberica, so I have already been
working abroad. I have been working in
Madrid for ten years, six of those for Trimo.

Domen: Trimo, the place where I have been
working for over six years, is my first regular
job so I did not have this opportunity before. 

How do you overcome homesickness?
What and who do you miss the most? 
Domen: When you start working abroad,
you are always homesick but with time,
you get used to it. The Internet makes com-
munication with your home simple. In
some countries however, such as in Oman,
websites such as Skype are blocked and
cannot be used.   

Stephane: The worst part of this challenge
is of course the distance between myself

and my family and friends. Today’s tech-
nology, however, makes everything a lot
easier. Skype is my “best friend” in Chile
and allows me to stay in touch with my
family on a daily basis.

What about speaking the local language?
Domen: I do not speak Arabic with the ex-
ception of a few basic phrases. Arabic is
also not a requirement of working here, it
is, however, an advantage. I speak only
English. The majority of Arabs speak Eng-
lish and I do not have a lot of contact with
the locals in my work. Workers, supervi-
sors and construction sites heads mostly
come from India, Nepal, Bangladesh and
Pakistan. Shops and restaurants also em-
ploy only foreigners, so English is used
everywhere.

Stephane: The local language does not
present any obstacle, as people speak
Spanish in Chile. There are of course slight
differences in expressions. In addition to
French, which is my mother tongue, I also
speak Spanish and English.

What are the biggest differences between
working abroad and working at home?
Domen: The difference is that here we work
12 hours a day, six days a week, sometimes
even seven. Deadlines are always very tight.
We even work on construction sites on hol-
idays (local and ours). There is almost no free
time. Another difference is the temperature.
In the summer – June through September –
temperatures are around 50°C, which hin-

ders and slows down assembly work. In
Slovenia, assembly is hindered at tempera-
tures of only 32-35 degrees. Here we are
happy if it is 35 degrees.

I also see differences in communication, as
the majority of workers (with the exception
of supervisors) do not speak English. Fur-
thermore, not all workers speak the same
language so there is more need for har-
monisation. You have to be more patient
and it takes longer to explain individual de-
tails. More extensive and more frequent
control of implementation is required.

Stephane: My work in Chile is basically the
same as in Spain, especially in terms of
façade and roof systems. It is directed to-
wards investors and architects. The sales
process is similar. The main difference is that
Trimo is a completely unknown company in
Chile. This is why I have to put a lot of effort
into presenting our group and products.

Another difference is that in Spain I was
not involved in the sale of modular units
and in Chile there is ample opportunity to
sell them, as they have extensive needs for
the construction of different camps in the
mining sector.

There are probably differences in habits.
What are they? 
Domen: The United Arab Emirates cele-
brate their National Day in early December.
There is almost no single car not displaying
the flag and the sheikh’s photo in the win-

Slovene Domen Anžur works in Trimo as a construction site head. 
For slightly over a year, he has been working as an instructor on 
projects implemented in Qatar, Oman and the United Arab Emirates.
Frenchman Stephane Capon works as a sales representative 
in our daughter company Trimo Iberica in Spain and for the last 
six months he has been working in South America, in Chile.

Trimo world Working abroad

Seize the opportunity!
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Trimo world Working abroad

dow. Another difference is the locals’ ag-
gressive driving, especially when there are
traffic jams, and the violation of traffic
rules, even though there are radars and
cameras everywhere. 

Stephane: After living in Chile for slightly
more than half a year, I can say that habits
are more or less similar. The main differ-
ence is the “vast distances”. Chile is a
country stretching from north to south
across a distance of about five thousand
kilometres and all business visits and pre-
sentations outside Santiago in the mining
area of Chile are more of an “adventure”
than a business trip.

What does your workday abroad look like,
what exactly do you do and who do you
work with? 
Domen: After breakfast, I go to the con-
struction site. My work depends on my cur-
rent function. At the construction site
where I am currently working, I work as an
instructor for the assembly of modular con-
tainers. I teach the workers how to correctly
assemble them, I help organise the con-
struction site and harmonise deliveries of
material to the construction site with
Trimo UAE. I work together with the proj-
ect manager, the head of the construction
site, the supervisors and Trimo UAE. My
main task is to complete work on schedule,
to ensure that the work is implemented to
a high quality (no subsequent complaints)
and that the work is concluded with mini-
mal costs (less hours).

Stephane:My workday in Chile is the same
as my workday in Spain: visits and presen-
tations to potential buyers, searching for
local partners for cooperation and estab-
lishing an efficient social network.

What do you do in your free time and who
do you spend it with?
Stephane: In the southern hemisphere, the
winter just ended and the nice weather is
beginning. Santiago has a good location,
as I can go to the mountains, which are
only an hour’s drive from my home, or to
the coast, which is also only an hour and
a half away. I spend my free time visiting
this extensive country and organising my
new life.

Domen:During the week I do not have a lot
of free time as we usually work from 6 a.m.
to 6 p.m. In the evenings, I usually go jog-
ging. On Fridays, when we are not working,
I go sightseeing or to the beach. When I
worked in Fujairah in the UAE, I spent part
of my free time with colleagues from
Trimo UAE.

Did your family stay at home?
Domen: My girlfriend studies in Slovenia
and I do not yet have any children. On con-
struction sites, where I have been working
for the last year and half, families cannot
join you. The construction sites are in the
middle of the desert or near smaller settle-
ments. Sometimes we live in workers’ set-
tlements. Work on an individual construction
site lasts from two to even six months and

then I move to another construction site at
a different location in a different country. 

Stephane: I am married and have two
daughters, the older is three years old and
the younger is seven months old. Next year,
my wife and my daughters are coming to
Chile and we are getting ready for this
move and the start of our new life together.

Would you recommend to your (young)
colleagues from Trimo to go after the chal-
lenge of working abroad at the start of
their career? If so why?
Domen: Yes, definitely. Working abroad you
acquire interesting experiences, references
and a broader outlook on everything. How-
ever, major flexibility is the condition for
working abroad.

Stephane: I would absolutely recommend
working abroad, as this is a great opportu-
nity for young people to obtain more expe-
riences, both professional and personal.

What are your plans: to stay abroad or 
go back?
Domen: I am willing to accept challenges
also in the future. The circumstances in
Slovenia indicate that the need for working
abroad will increase.

Stephane: I honestly do not know where we
will be in ten years: in Chile, in Spain,
maybe somewhere else. You never know.
Our present challenge is Chile. We will see
what happens tomorrow.

Domen AnžurStephane Capon
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Career

Plan your career 
so that it does not plan you.

Studying at faculties was more of an ex-
ception than a rule, the same as changing
your profession. The terms career and ca-
reerism even had a negative connotation.
What about today? 

Nowadays, a career is seen in broader
terms. It is our path through life and not
only a career in terms of a job. Today, this
path is no longer linear and only about
moving up. The development of one’s ca-
reer can also mean going down or to the
side into a new field. 

What is career planning? 
In the initial phase, this is a personality
analysis that entails getting to know one’s
values, skills, personal characteristics and in-
terests or desires. This is followed by setting
clear goals and defining an action plan for
achieving them. It is a process in which an
individual analyses his or her own abilities
and shapes realistic goals. This process is not
a one-off occurrence but lasts for an entire
lifetime. It thus needs to be regularly moni-
tored and new goals need to be established
or the existing ones adapted if required.

Career planning is my responsibility
It is interesting to note that we carefully plan
each trip or holiday. We obtain sufficient in-
formation, plan the route, evaluate costs,
think of everything that could possibly go

wrong and how to prevent it, etc. In this case,
we are speaking about a unique event tak-
ing place for only a short period of time.
What about our career that accompanies us
throughout our lives and significantly affects
its quality? How much time do we dedicate
to designing and shaping our career path? 

One of the key reasons for not planning
your career usually lies in the question of
who is responsible for an individual’s career.
Many believe that this is the responsibility
of the company, family, networks, the state
and others, and so they avoid caring about
its development themselves. Once we re-
alise that it is primarily our responsibility, it
rarely happens that “the career plans us”.
Our work and life will become more har-
monised with our wishes and abilities.

Employer support
Employers, of course, also have an impor-
tant role, as they support our career devel-
opment and provide us with opportunities
to upgrade our skills, obtain new experi-
ences and grow as a person. This year,
Trimo upgraded its career development
process within the framework of employee
development. We monitor and develop
Trimo Group employees in terms of their
role in the organisation. Wishing to give our
employees individual treatment, they are
classified into different groups: key man-

agement associates, key experts, succes-
sors, talents or potential. These employee
groups are shaped as proposed by their
managers. For each group, a career devel-
opment programme has been prepared. 

I create opportunities
Do you think that you are out of luck when
it comes to career planning and that very
little is up to you? Let me put your mind at
ease. Luck has very little to do with it. Suc-
cessful employees create their path to pro-
motion themselves and make sure that
others note the effects of their work. So
what else can you do except for the per-
sonality analysis and setting clear goals?

»Allow others to notice you.« Be visible and
recognisable. You can be recognisable with
your achievements or as a holder of specific
knowledge and competencies or as a good
leader, as a reliable, the fastest or the most
innovative employee.

»Discover and tackle an unsolved challenge
in the company.« Try finding a situation
that the combination of your experiences
and skills allows you to solve successfully.

»Be proactive.« Volunteer and take on dif-
ferent tasks. Search for ways to contribute
to the company and to add value. Expand
your knowledge and experiences.

Social responsibility

Skills

Your ideal position

Interests Values

In the past, people did not 
think much about their careers. 
The social and economic order 
and the economic situation 
allowed the majority of people 
to complete their studies and 
find employment in a company 
where they often remained 
until retirement. 

Aleš Por, expert human resources 
development associate
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MJF, AK, MP, MS 

Did you know?

Did you know that when a ton of iron turns 
to rust, the total mass is almost half a ton
greater?

Did you know that Goldman Sachs 
has predicted that by 2025 China will have
caught up with the United States as the world’s
largest economy in terms of gross domestic
product? On the list of the world’s largest
economies, these two countries will 
be followed by India, Brazil and Mexico.

Did you know that according 
to the International Monetary Fund, the top
three countries in terms of GDP per capita 
for the year 2011, as one of the indicators 
of a country’s standard of living, are Qatar,
Luxembourg and Singapore? What about 
the countries in which Trimo has production
facilities? The United Arab Emirates came
seventh, Slovenia 31st, Russia 55th and Serbia
82nd among 185 countries. Seven northern
European countries are in the top 25. 

Did you know that steel is almost 100 percent
recyclable and can be reused to an extent
unlike any other construction material?

That cloves and cinnamon are strong antioxidants?
Did you know that two grams of cinnamon
contain more antioxidants than half a kilo 
of steamed broccoli? Did you know that 15 grams
of parsley contain as many antioxidants 
as two apples? 

Did you know that a minimal amount of nutmeg
prevents dental cavities and that nutmeg has
antibacterial, antifungal and antiviral effects?

The Did you know? column aims to present you with some 
interesting facts from various (selected) areas of our operation. 
This time we are presenting interesting facts from design, 
development, economy and finance, and human resources. 
If you too would like to share an interesting fact with your Trimo 
colleagues, please send it to the address of the editorial board.

Social responsibility
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Social outlook

Pensioners’
meeting

At the traditional pre-New 
Year’s event at Trimo, General 
Director Tatjana Fink, MBA, 
personally wished Trimo 
and Tinde’s retired employees 
a peaceful and healthy 
new year, and Deputy General 
Manager for the Technical 
Sector Danijel Zupančič, MSc, 
informed them about the 
important events and novelties 
that took place in 2012.

Breda Baranašič

28 Trimoteam

Meeting Father Frost

This year, again, Father Frost visited and brought presents for the 
children of Trimo, Tinde, Akripol, Trimo Investment and CBS Institute 
employees. The presents were given to children born between 2004 
and 2011. There were more than 240 happy faces. Besides Father Frost,
Boris Kononenko, from the Mladi Maj theatre, provided joy to the 
children with the New Year’s Happiness puppet show. 

Katja Jevnikar

The mean Lout stole Father Frost’s presents
thinking they contained happiness. The
children called Officer Luis to help catch the
rascal. When they realised that Lout was
miserable, they gave him happiness by cal-
ling for a magical bag. Lout realised that
presents do not bring happiness but the
other way around – happiness brings pre-
sents, as we give gifts to those we love. 

Trimotim EN 16_december_2012_K7_Layout 1  12/21/12  9:47 PM  Page 28



Who are our new colleagues?*

Breda Baranašič

Social outlook New employees

After a year working
as a student in the
Finance Department,
I proudly became a
Trimo employee. As a
financial assistant,
my primary tasks are
compensations in
the Slovenian mar-
ket, bank state-
ments, elaboration
of different analyses,

etc. I successfully work with buyers on mu-
tual compensations. In my free time, 
I enjoy playing different kinds of sport.

Alenka Baša

As business develop-
ment executive I hope
to compliment the
Trimo ethos using a
consultative and em-
pathetic approach to
uncover customers’
needs and satisfy
these in a way which
will encourage cus-

tomers to make Trimo their first port of call.

Samantha Porter

Trimo UK 

I started my logistics
career in October. 
I joined quite a young
and experienced
Trimo team who help
me achieve the set
business goals. In lo-
gistics, you need to be
eager and dynamic in
your job and do it
with all your heart.

This is how we work in the Dispatching De-
partment. I am grateful to Trimo for the op-
portunity given to me in these difficult times
and I will therefore prove myself even more
and justify my position in this organisation.

Matjaž Jevnikar

I’m responsible for
providing technical
support to the Trimo
team in Russia. The
Russian construction
market is constantly
developing and I be-
lieve that Trimo will
have a great future. 
I spend my free time

playing football, traveling and doing
other activities. 

Sergey Koltsov

My job is to listen
very carefully to and
fulfill the needs (ac-
cording to the sales
and technical de-
partments) of our
customers. During
my spare time I like

playing football, swimming, hiking and
climbing.

Jozef Šromek

I see working in
Trimo as a challenge
and an opportunity
for professional and
personal growth. 
I work in the Finance
Department as a fi-
nancial analyst. In
my free time, I like
being with my fam-
ily, reading, playing

football and tennis and going swimming.

Matevž Luskar

I am from Sarajevo,
Bosnia and Herze-
govina, and work in
Russia. I am able to
work on my own ini-
tiative and in a team.
I have a high degree
of mobility, open-
ness, accountability,
and also willingness

to have an international career. I like to
work for Trimo, because working here has
given me opportunities for professional
growth and advancement, in the long-term. 

Srdjan Stajić

Trimo RUS

Trimo RUS

Trimo,
representative 

of Slovakia 

* All employees are from Trimo, unless stated otherwise.
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My role is to develop
existing and new ac-
counts to see the ben-
efits and quality of the
Qbiss and FTV systems;
being able to deliver a
quality option backed
up by a higher level of
service will ensure my

territory grows year on year. In my free time
I am a keen amateur photographer and
father of two energetic children.

Paul Egan

Trimo UK
I joined Trimo as a
student a year ago
and since this October
I have been working
as an independent ex-
change rate assistant
in the Financial Sector
where I am responsi-
ble for international
suppliers. Every day,

my job is to maintain the good relations we
have with our suppliers and generate a pos-
itive orientation despite the difficult situ-
ation in the market, as I believe this to be
important for the company’s efficient and
successful operation.

Urška Praznik
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New employeesSocial outlook

Trimo kids 
Breda Baranašič

Roko, son of Marin Stanić Marcel, son of Maciej RewersŽiga, son of Ana Jaki

Managing Director
of Trimo UK Ross
Fraser has given me
a great opportunity
to manage customer
orders to ensure they
receive excellent
service in order that
we secure business in
the future. I show

empathy to our customers; which I believe
gives them faith that we will put their
needs first and do all we can to help them
achieve their goals. 

Kerry Craven

My main guiding
principle is participa-
tion at all levels of
project work and my
general aspiration to
continually improve.
I am aware that our
partners and our
level of operation re-
quire continual tech-
nological excellence

and the best professional qualifications. 
I tenaciously introduce these guidelines
and excellences in the business cycle thus
contributing to the satisfaction and posi-
tive references of the company.

Branko Veselič

Trimo UK

30 Trimoteam

I started working
with Trimo in the
position of sales
manager for Trimo
Rus, so the promis-
ing development op-
portunities of the
Russian construction
market through the
Qbiss system ensure

a confident and promising future.

Andrey Magay

Trimo RUS My relationship with
Trimo goes back to my
student years as a
scholarship holder
studying at the Ljubl-
jana Faculty of Electri-
cal Engineering that 
I successfully com-
pleted this September.
In October, I was em-
ployed in the Develop-

ment and Transfer of Technologies Depart-
ment, and I am responsible for industrial
information science in Trimo and Akripol.
My free time is divided between handicraft
and sports. I love spending time outdoors,
either on my bike or in the mountains. 

Matej Slapšak
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Social outlook

Rajko Bregar
Darko Pajk
Dušan Selinšek
Peter Štrekelj
Stojan Udovič
Janez Zoran
Andreja Zorman
Milan Zupančič
Tone Zupančič

30years

Danijel Škarja
Dušan Starič40years

Jubilee award winners

Jože Drčar
Marko Hočevar
Marija Kastelic
Matjaž Mrvar
Tomaž Muren
Simon Nahtigal

20years

Mojca Fir Japelj, 
CBS Institute
Anton Janc
Alfonz Kovačič
Tomaž Medved
Matjaž Perpar

10years

Breda Baranašič

Retired
employees
Jože Juršič, Igor Rojc, Jože Skoporc, 
Sinan Softić and Jožko Tratar.

When I came to
Trimo in 1985, the
emphasis was not on
the buyer. Today,
customer satisfac-
tion is our prime con-
cern, as this is the
only way to get new
orders. Every day, my
colleagues and I do
our best to ensure
the products are

ready on time. I am convinced that the
final objective – a satisfied buyer – can be
achieved through teamwork. 

Darko Pajk

I started working in
Trimo in 1981 in the
maintenance depart-
ment where I have
been working as an
electrician for 30
years. Throughout this
time, my colleagues
and I have been taking
care of the mainte-
nance, modernisation
and the installation

of new equipment. All this has to be done in
order for production to run smoothly, for the
products to be of a high quality and delivered
to the buyers by the agreed time.

Rajko Bregar

I started working in
Trimo 22 years ago. 
I started as an as-
sembler of modular
units and now I work
in the production of
panels on sheet
metal profiling. My
work demands a lot
of physical and men-
tal strength, as the

smallest mistake can cause irreparable
damages. I am meticulous in my work and
continually search for ways to improve.

My biggest passion is riding my motorcy-
cle and I seize every free sunny moment to
go out and ride. In the winter, I play the
accordion and go skiing.

Janez Zoran

After completing vo-
cational school, 
I started working in
Trimo in 1982. 
I worked in the pro-
duction of steel struc-
tures, then in the
production of panels
and now I work on
Qbiss. I spend my free
time with my family,

friends and in my vineyard. For some years,
I have found great pleasure in taking care
of two horses.

Stojan Udovič

I started my career
in Inkot in 1970,
which later joined
Trimo. For ten years,
I worked in the field
as a fitter – mobile
crane operator and
I also spent some
time in Angola. 
I later worked in the
dispatch and trans-

port department. Now, doing my job well,
having the right relationship with my
customers and not making mistakes or
causing damage are of key importance.

Cycling is my sport of choice when 
it comes to recharging my batteries.

Danijel Škarja

As a mechanical en-
gineer, I have worked
on different projects
in design and devel-
opment, and also for
a while as head of
production. The most
memorable moment
was the construction
of the kindergarten in
Trebnje with Trimo’s

new product that emerged from the team-
work of all those participating in the proj-
ect. The design and the high quality of the
product are important values in the buyer’s
final decision.

Tone Zupančič

I started in Trimo as a
kitchen apprentice
30 years ago. During
this time, a lot has
changed, work condi-
tions in particular.
Modern technology
has replaced physical
labour. The same as
all the other kitchen
employees, I do my

best to ensure our customers are happy
with the offer even though they are in-
creasingly more demanding. 

Andreja Zorman
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On the fair BAU 2013 
Trimo Group will present 
innovative, energy efficient 
and sustainable building 
envelope solutions.

Trimo would like to invite 
to the world premiere 
of Qbiss Air - unbeatable 
energy efficient glass curtain 
wall system and Qbiss One, 
ultimate aesthetic metal  
total wall solution.

Trimo is looking forward to 
welcoming you at Stand 312 
in Hall C1.
 
We would also like to invite you 
to Akripol's exhibition stand,  
where aesthetic and energy 
efficient skylights Alux will be 
presented. Stand 216 is in 
Hall C1.

Trimo and Akripol Team 
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